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A Korean—American company headquartered in New York, KISS takes great pride in
being a global leader in professional quality beauty products and treatments, with
brands available in over 100 countries worldwide.

Inspired by the power and excitement of life—changing beauty breakthroughs such as
the handheld blow—dryer, which allowed women to break ties with the beauty parlor,
Mr. John Chang-who started KISS as a tiny beauty supply business—has made it his
mission to find ways to make life simpler & easier for all. With his world—-renowned
team of scientists & product developers, the KISS founder’s passion is to invent DIY
beauty products that save women a tremendous amount of time, effort and money.
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1 Package & Graphic Designer Trainee 0y
2 lvy Marketing(Video Editor) Intern/Trainee 0y
3 Buyer Trainee 0y
4 Finance Trainee 0y
E-commerce(Business analysis, ,
5 , Intern/Trainee 0d
Amazon operation follow up)
6 EPU (Electronic Products Unit) Trainee 0
7 LPU (Nail Product Unit) Trainee 0H
8 HR Trainee 0y
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1. Package & Graphic Designer 2=

x Creation of design solutions, from concept to completion, in a wide range of
graphic and package applications including collateral/sales materials, package

graphics, brand identity

* He/she presents visual solutions to internal clients and helps communicate strategies
behind design ideas and executions.

* He/she also acts as the resource manager to help keep projects on track.
* Ultimately the Senior Graphic/Package Designer concepts, designs and art directs

collateral and sales material that creatively and consistently reflect the appropriate
brand identity.

2. lvy Marketing (Video Editor) 2=
* Analyze sales data and determine sales forecast.
* Recommend creative and cost effective promotional activities.

* Conduct marketing campaigns and trade shows to promote brand awareness among
consumers.

* Coordinate with other departments to develop project.
* Assist in designing and developing marketing collaterals and promotional materials.
* Maintain customer relationship marketing programs and track customer satisfaction.

* Collaborate with Marketing Manager to initiate new consumer promotion campaigns
and to develop consumer engagement plans.

* (Generate sales and marketing reports to management when needed.

* Cooperate with the management in the development of marketing programs and
criteria to achieve sales goals.

* Evaluate current marketing program and recommend improvements.

* Stay updated with latest marketing trends and competitor activities.

3. Buyer £Z



* Purchasing buyer to assigned product lines with specific metric accountability

* Communicate and coordinate with assigned vendors in issuing purchase orders to
inbound delivery

*

Coordinate with internal teams to successfully fulfill orders from customers.

*

Optimize vendor pool and negotiate

*

Maintain ideal inventory for maximum profit

4. Finance 22

*

Annual budget draw—up and daily budget control

*

Periodic financial analysis, new project projection review and CAPEX analysis

* Financing and maintaining compliance of financial covenants

*

Internal financial audit of accounting policies and regulatory requirements.

* Management of Int’l entities’ accounting, tax, treasury and financials.

5. E—=commerce ££

* The UV, Traffic, Conversion Rate, and Members' Data

* Sales Data Analyzing Daily, Weekly, Monthly, Quarterly, and Yearly
* The Forecasting and Management of Target

* The Management of P&L contribution in platforms(Amazon, wessentionals, and other
platforms)

* The Management of P&L contribution for Revenue between main products(70%) and
others(30%)

* Top products' Analyzing in P&L
* New products' Analyzing in P&L
* The Coupon Usage Analyzing

* Marketing Cost Analyzing
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8. HR #&

* Supports and conducts HR functions focused on Recruiting, HRIS management,
Compliance, and Talent Management.

* Conducts training needs, assessments and provides training solutions to include
planning, implementation, administration, facilitating, and delivery of high—quality
programs/ learning and development initiatives that engage, align, inform, and inspire
employees in support of business strategy and objectives.

* Collects, compiles, and analyzes HR data, metrics, and statistics and applies this
data to make recommendations related to HQHR Senior Director

* Maintains compliance with federal, state, local employment laws/regulations, and
company policies/procedures, and recommended best practices.

* Provides high—quality service to KDC operation team on daily employee relations and
performance management issues

* Proactive recruiting activities for laborer employees

* Maintains ongoing relationships with staffing agencies to ensure staffing needs are
met
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