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1-1 Potential, Real Estate Market
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Potential We Think
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1-1 Potential, Real Estate Market
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1 1-2 Potential. Increase in Demand union

Potential We Think RISING THE LAND VALUE
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Potential We Think INCREASING SMALL FAMILY
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Potential We Think
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Potential We Think THE CHANGE OF LIFESTYLE
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Potential We Think THE CHANGE OF LIFESTYLE
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1 1-3 Potential. Change in Society
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Potential We Think SPACE COM pL EXATION
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Potential We Think
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“* CEO

Who we are
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Whowesre “* MOTIVE

BRANDED BUILDING PROVIDER
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Who we are
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Who we are
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Hhowese “* WHY DEVELOPERATOR
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Who we are

“* WHY DEVELOPERATOR
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“* WHY DEVELOPERATOR
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Who we are

“* EFFECTIVE VALUE-ADD DEVELOPER
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Who we are

“* EFFECTIVE VALUE-ADD DEVELOPER
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Who we are “* EFFECTIVE VALUE-ADD DEVELOPER
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Who we are “* EFFECTIVE VALUE-ADD DEVELOPER
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Who we are

Co-Living

52 Rooms Operating
82 Persons Living
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Hhewesre “® MOBILE APP & NEWS LETTER
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Ll *' DEVELOPMENT PERFORMANCE
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Ll *' DEVELOPMENT PERFORMANCE
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Ll *' DEVELOPMENT PERFORMANCE
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What we did *2 OPERATION PERFORMANCE
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Brand Expansion

- ~ - Predictable, Profitable, Scalable
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How we will acheive k-1 LOCATION EXPANSION
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How we will acheive

Co-living
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“* PREDICTABLE, PROFITABLE, SCALABLE

How we will acheive
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Appendix COMPANY INFORMATION
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