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Business Area

2 H|X} 2| M K] & S

OH

3 5ta ZALS EHH S8
o 2o 0| Efe2 AbY] i

2iCHSt . QS LICt

Marketing Research

Public Opinion &
Academic Research

oj 24| o] E{®

W

O O O
o s I = | ey ol
ZeHIXt 2[MA] &8 A S=/978 A HO[E] x|SOk
2H|X} QIALOIES &7] 22t &S & =AL App O|&8EE
RE 7tstt eS| ste/fTEE S flet LEafRl Y-
2| K] AH| A KlS 0T 2= TA Y 7tE ZHI8E

BAO|E H2HE

KA
EMBRAIN S



Organization

E|MX| AE =S SHOE
AL R&DZEHO| F7[Ho 2 HE6|
Mol 2utEs =EELC

2| MXAE S
2| MK Z2HE

ASH Ol 1
S8 9 B

SHRIAIHE
sl2|
Inbound Z=A}

Glo|EfK{2] 5
Lo 24 K|

EEINT
Qmajol AlA}

71EX1UE
2% Z2HE
7= XA

Ijj 2 8{cj| o[ &{ HIE]

R M1
MEIA XS

Staff Number (RtS|AF Z8hH
| S
FO MO BO

168 62 39

ITMIE

ZAL LSS
ETH N
N EE e
XA

Knowledge

KA
EMBRAIN DY



A

Macromlll Group.?.l
QglQlL|ct

Office Panel Client Project
H MIA 1570= 407K 1|2, 907H= O[S FHH{St=  M|AH Top100 EFHEZ] 217t 35,00071 0|42
017121 1,800+ ZoMTI=Y ZAIY  Huto|4o| mEl Z2HE
2| M%| H2212 1,0008+ %3,80071 O] 2| Z1ZHAL
See Asia America
.. Tokyo e : Cincinnati
. . Osaka ® b Denver
o Aichi : Florham Park
H . Miyagi Minneapolis
Seoul H Norwalk
L Shanghai Farmington
Singapore Chicago
Hyderabad Scottsdale
Mumbai Mexico City
EMEA : Sao Paulo
Rotterdam Buenos Aires
London
Paris
Hamburg .
Barcelona :
Madrid
Dubai

KA
EMBRAIN DY



— Global Panel
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Our Competence

Core Competence
Panel Size

Panel Management
Panel Usefulness
Panel Big Data
Expert Group

Automated System



- Core Competence
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Panel Usefulness
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- Expert Group
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- Expert Group
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- Expert Group
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Donation History
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Contact us

Address (06253) M2E5EA| 2+ ZHOIE 318
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Tel 02) 3444-4000
Web www.embrain.com
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